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I am so excited about this ebook collaboration with Constant 

Content. My team and I worked together to bring this ebook to 

life beyond the same SEO principles you've heard for years. Yes, 

some of those are still true, but through this ebook we hope to 

elevate your strategy, help you think beyond the basics, and in 

turn, get the results you (and your management) are looking to 

achieve.

Every day in our consulting practice, we work with clients of all 

sizes to double their digital. At Convince & Convert we've helped 

thousands of marketers take their digital strategy from good to 

outstanding in a matter of months. Through corporate consulting, 

keynote speeches, or learning opportunities like this ebook we 

are serious about helping organizations double their digital.

So, enjoy this ebook and let us know how many of our six fixes 

you implement. We'd love to celebrate your success.

~ Jay Baer

We’re thrilled to partner with Jay Baer and the Convince & Covert 

team to put together this ebook. Packed with helpful advice for 

advanced marketers and SEO strategists, this ebook goes beyond 

the basics of SEO to teach you how to create a bulletproof strategy 

that is anchored in phenomenal content. 

Constant Content is a content creation service that specializes in 

creating high-quality, unique content for businesses. Our easy-

to-use, collaborative platform and managed enterprise services 

allow us to help businesses of any size to scale and improve their 

content creation. Constant Content connects you with thousands 

of professional writers able to create articles, ebooks, product 

descriptions, and other assets to tell your brand story, drive SEO, 

and win sales. 

~ Isaac Justesen

FROM THE AUTHORS

President and founder, Convince & Convert
New York Times best-selling author of five books
Inductee into the Word of Mouth Marketing 
Hall of Fame
www.convinceandconvert.com

Marketing Specialist
Constant Content
www.constant-content.com

“
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INTRODUCTION

SEO ISN’T JUST FOR NERDS ANYMORE.  IT ’S L IKE THE 

LOCOMOTION—EVERYBODY’S DOIN’ IT.  BUT WHEN 

EVERYBODY’S DOING SOMETHING, THAT MEANS YOU NEED 

TO WORK EVEN HARDER TO DO IT  WELL.  GONE ARE THE 

DAYS OF PHONING IN YOUR SEO STRATEGY. IT ’S A VITAL 

COMPONENT OF THE SUCCESSFUL MODERN MARKETING 

GAMEPLAN, AND IF  YOU DON’T GIVE IT  THE ATTENTION IT 

DESERVES,  YOU’LL PAY DEARLY FOR IT. 
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OPTIMIZATION IS THE NEW BLACK

More than ever before, consumers are relying on search engines 

to inform nearly every corner of their lives. From queries like, 

“What kind of leash is best for a high-energy dog?” to “Who makes 

the best eggs Benedict in Sacramento?,” customers are finding 

answers—and by extension, businesses—via search engines. 

Let’s look at some of the data.

Upwards of 1.2 trillion searches are initiated per year on Google 

alone. And while the search engine is certainly a powerful piece 

of technology, it has its blind spots. The idea is that these engines 

1,200,000,000
SEARCHES ARE INITIATED ON GOOGLE EACH YEAR

organize, index, and rank web content, but there are plenty of 

instances in which they’re unable to do their job effectively.

Anything from small errors in a website’s coding to mixed 

contextual signals or language subtleties in the content could 

result in a page being completely overlooked.

With these inherent limitations—plus the increased reliance of 

the consumer public on search engines—comes the need for 

optimization to ensure that our content is being seen. It might 

have once been enough to toss a small portion of the marketing 

budget towards online efforts simply to “maintain” your presence 

on SERPs, but those days are over. SEO is growing in importance 

with every passing quarter, and it shows no signs of slowing. 

https://www.smartinsights.com/search-engine-marketing/search-engine-statistics/
https://moz.com/beginners-guide-to-seo/why-search-engine-marketing-is-necessary
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Another powerful driver of SEO’s influence in the current 

marketing landscape is the rise of mobile technology. People 

use their phones for almost everything. In fact, over 50% of all 

organic search engine visits in the U.S. in the first quarter of 2017 

originated from mobile devices. In response to this boom, Google 

has even taken to indexing search results with a mobile-first 

mindset. 

Therefore, it’s vital that both your desktop and mobile sites be 

clean and well-curated, so you can remain at the top of the search 

results and take advantage of powerful new SEO techniques such 

as local search optimization. (Statistics show that local searches 

now lead 50% of mobile visitors to visit stores within one day!) 

Lastly, SEO remains one of the most cost-effective ways to market 

your brand. Whether you work with an external agency or handle 

everything in-house, the cost of SEO really lies in staffing. With 

the right team in place to develop a strong strategic approach, 

you can see exponentially more robust ROI from your SEO tactics 

than you would from old-school pay-per-click methods. 

50%
OF ORGANIC 
SEARCHES IN 
THE U.S. ARE 
ON MOBILE

https://www.statista.com/topics/2479/mobile-search/
https://www.forbes.com/forbes/welcome/?toURL=https://www.forbes.com/sites/jaysondemers/2017/01/26/what-googles-mobile-first-index-means-for-your-seo-strategy/&refURL=&referrer=#766bde8c4f24
https://www.hubspot.com/marketing-statistics?__hstc=191390709.2230808715897587d3983fe1e1d82032.1524858366481.1524858366481.1524858366481.1&__hssc=191390709.1.1524858366481&__hsfp=1072439951
https://www.linkedin.com/pulse/how-can-your-business-monetize-seo-salvador-frutos/
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WHY A LACKLUSTER STRATEGY WILL 
DOOM YOUR BRAND

It might be tempting to go with easy, old-school tactics such 

as link buying, keyword stuffing, and comment bots in an effort 

to increase traffic to your website quickly and cheaply. After all, 

doing so would eliminate the need for highly-trained staffers or 

contractors. Plus it would save you money, right? 

Maybe. But the truth is this: There are no shortcuts to quality. If you 

think paying a bargain basement fee to some fly-by-night service 

to purchase dozens of links back to your site is going to work out, 

think again. Not only do you risk harming your brand’s reputation, 

but pulling a stunt like that can give Google cause to de-index 

your site, erasing it from the search results altogether! Naturally, 

you might assume the answer is to focus on your content creation. 

While that’s true, producing content for content’s sake will get 

you nowhere. You may think that the more content you create, the 

more links you’ll have floating out there, but SEO is absolutely 

a quality over quantity game. Putting out stale, duplicated, or 

irrelevant content is just as bad as doing nothing at all.

Crafting an effective SEO strategy fueled by quality content 

takes time. It takes effort and expertise, and the target is always 

moving; it can be really frustrating. But paid SEM will never give 

you the same level of conversion—and ultimately ROI—that 

quality organic SEO will. So let’s dive in! Here are six surefire 

ways to bulk up that barebones strategy you’re relying on now. 

6 WAYS TO FIX YOUR 
BAREBONES SEO STRATEGY

https://www.entrepreneur.com/article/227494
https://www.constant-content.com/content-writing-service/2018/03/seo-issues/
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Only two things in life are certain: death and algorithm updates. 

SEO is, by its nature,  a constantly evolving methodology. It’s 

crucial that you don’t allow changes in the algorithm, whether 

large or small, to render your strategies ineffective.

TIPS FOR STAYING THE COURSE

Did you know that Google makes over 500 tweaks to its algorithm 

per year? Insane,  isn’t it? Obviously having a stagnate SEO strategy 

just isn’t an option. The simple reality is that you are going to be 

re-evaluating and refining your approach on a near-daily basis. 

If you accept that fact from the jump, this will all be a lot less 

painful. Using your chosen analytics tools, you need to keep an 

eye on your rankings, site visits, and other KPIs and be ready to 

update both on-page and off-page SEO elements as needed to 

maintain relevance. This could mean refreshing content that 

is seeing a slide in views or even altering keywords, title tags, 

and metadata to optimize them for searchability under the new 

confines of the algorithm change. 

It’s also important, however, that you consider all the factors that 

might be affecting your KPIs before making the move to alter 

your overarching strategy. Is something broken in the code that is 

causing one of your pages to have a higher bounce rate? Is there 

a small fix you could make to the internal structure of the page 

or the content itself to bring it back up to par? Consider all the 

pieces of the puzzle before landing on a plan for attacking the 

issue. 

1. RIDE THE ALGORITHM WAVE

ONLY TWO THINGS IN LIFE ARE 
CERTAIN: DEATH AND ALGORITHM 

UPDATES.

https://blog.hubspot.com/insiders/how-often-should-i-revisit-my-seo-strategy
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Social media can also be a powerful tool for cultivating continuous 

organic site traffic to boost your SEO despite changing algorithms. 

While Google doesn’t factor social media into its rankings directly, 

sharing your content on social platforms can lead to more people 

linking back to it on their sites. It also helps you build your 

audience and brand awareness, which will naturally lead more 

consumers to trust you and click on your content when they spot 

it in the search results. 

Sustainability may be a hot buzzword these days, but it’s key that 

your SEO plan focuses on just that. Your strategy should never 

focus on chasing trends or fads that may well be obsolete by 

the time you hit publish. Always look to the long-term with your 

planning while remaining prepared to pivot quickly. If you give 

yourself that flexibility up front, it will be a lot easier to adapt 

when the changes hit. 

It’s tempting to think you need to update your tactics with every 

single algorithm change, but SEO will always be part of a larger 

digital strategy. When necessary, ride the algorithm wave without 

making rash decisions. SEO is, after all, a bit of a long game.

https://www.searchenginejournal.com/social-media-seo/196185/
https://www.forbes.com/sites/jaysondemers/2017/07/17/7-signs-your-seo-strategy-is-not-sustainable/3/#4e52c05b5906
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QUALITY CONTENT STRATEGY 
TRANSCENDS ANY UPDATE

In the end, having good content is going to help you come out on 

top, no matter how the algorithm shifts. For text-based content, 

this means focusing on longer, dense, yet readable work. Studies 

have shown that while 85% of content is less than 1,000 words 

long,  longer-form content consistently receives more shares and 

likes on social media. 

So forget focusing on short form content. All the good 500-word 

posts have been written. If you want to establish yourself as a 

reliable source of information and really generate page views 

and backlinks, you need to dig in and provide readers with elite, 

well-researched content they can’t find anywhere else. 

Cultivating a balance between evergreen and more timely,  topical 

content will also help you foster a holistic content strategy. While 

you should definitely allocate some time and energy to flavor-of-

the-month pieces that have the potential to grab buzzy attention 

in the moment, the lion’s share of your content focus should be on 

heftier, evergreen subjects. It’s worth noting here that evergreen 

doesn’t mean forever. Later on, we’ll go into how to atomize and 

amplify that cornerstone content to keep things from going stale. 

While it should probably go without saying, I feel that it needs 

to be said: always remember that you are writing for people, not 

search engines. There are steps you need to take to optimize your 

content so that people will find it, of course, but keep in mind 

that the most powerful content is that which solves a problem, 

answers a question, or fulfills a need. Get to know your customers 

and tailor your content for them. It will then easily withstand 

Google’s 27th update of the month. 

GET TO KNOW YOUR CUSTOMER AND 
TAILOR YOUR CONTENT FOR THEM.

https://moz.com/blog/content-shares-and-links-insights-from-analyzing-1-million-articles
https://www.semrush.com/blog/seasonal-vs-evergreen-content-the-case-for-balance-in-seo/
https://neilpatel.com/blog/do-not-only-rely-on-seo/
https://neilpatel.com/blog/do-not-only-rely-on-seo/
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WHAT DO YOU 
LOVE?

WHAT DO YOU 
EXCEL AT?

WHERE CAN YOU 
MONETIZE?

1.
2.
3.

2. GET IN WHERE YOU FIT IN

With the market as saturated as it is, the only way to stand out 

from the pack is to carve out your own niche. I mean, all the best 

keywords have been taken for years. It’s time to find a better way. 

It’s clear you need to find your audience if you hope to gain any 

measure of search engine dominance. But picking some random, 

low-competition niche won’t do you any good if it’s not a good fit. 

You will find your audience by figuring out who it is that you are. 

There is a pretty simple formula for discovering what your niche 

truly is. 

First off, what do you love to do? What part of the job do you look 

forward to on a daily basis? What do you truly enjoy? Next, look at 

the areas you excel. What comes easiest to you? In what areas do 

other people consider you an expert? Lastly, examine where you 

can monetize. Think beyond just traditional business ideas, and 

consider unique ways you can leverage your talents and passions 

to create products and services that people actually want. 

Once you’ve crafted these three lists, you just need to find the 

sweet spot(s) where they overlap. Ideally, you’ll have a least a few 

ideas that span all three categories—that’s your business’s secret 

sauce. Don’t settle for anything that doesn’t tick all those boxes. 

Remember: The end goal of identifying your niche is more than 

just finding a smaller, more specific area in which to operate; it 

is to create opportunities for you to make money by establishing 

yourself as a knowledgeable,  trustworthy source who is passionate 

about what you do.

GO WHERE YOUR PEOPLE ARE: HOW 
TO FIND YOUR NICHE

https://moz.com/blog/finding-your-niche
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CREATING CLOUT: HOW TO 
ESTABLISH YOURSELF AS AN 
AUTHORITY

Mastering SEO is all about being trustworthy. Putting in the work 

to build your reputation as a go-to source in your niche is a great 

way to land yourself page one search results. Of course, creating 

strong and varied content is the cornerstone of this. 

Just writing a single blog post a week—even if it’s a stellar blog—

isn’t going to be enough. Focus on developing dynamic content 

such as webinars, online courses, and ebooks in addition to blog 

posts. Giving consumers this kind of added value will keep them 

coming back to you. 

Granted, you can create amazing content, but it won’t matter 

much if no one sees it. Social media is a highly effective way to 

build rapport with your audience and amplify your content.These 

informal, casual channels help you connect with your followers 

on an emotional level, creating brand loyalty that will inevitably 

translate to increased visibility. But always remember: You don’t 

“do” social. You be social. The best way to use your brand’s social 

media channels is as a stomping ground for building relationships, 

not for simply dumping links to content.

Building trust isn’t something that happens overnight. You don’t 

become an expert just by insisting that you are one, after all. It’s 

important to have patience and avoid shortcuts like link buying. 

Instead, work your networks. Build relationships with industry 

influencers. The more trusted sites you can get linking back to 

yours, the better.  

JUST WRITING A SINGLE BLOG POST A 
WEEK—EVEN IF IT’S A STELLAR BLOG—

ISN’T GOING TO BE ENOUGH.

https://www.fridgemagazine.com/niche-seo/
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Once you’ve identified your niche and made a plan to establish 

yourself as a trusted source, you’ll want to start building your 

content base. To set yourself up for success, you need to give the 

people what they want! 

By investigating forums, Q&A sites, eHow, and even search engine 

autocomplete, you can determine what consumers are searching 

for and what questions they need answered. Further, you can 

examine which companies are ranking for those searches. Is 

it mega corporations that you can’t hope to compete with? Or 

smaller outfits you might be able to overtake? 

How accurate are the search results? How many pages are 

returned? How many of those results are actually applicable? 

Maybe there are only a few solid ones, and the rest are poor 

matches with only loosely related information. Once you see 

where the low-level competition is and where there are holes 

in the search results, you can leverage those queries to construct 

content that fills an existing knowledge void. 

CHOOSE YOUR WORDS CAREFULLY: 
HOW TO LEVERAGE CONTENT AND 
LONG TAIL KEYWORDS 
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Leveraging long tail keywords—those composed of three of more 

words—consistently result in more conversions. Obviously, these 

more specific search terms help consumers more easily find what 

they’re actually looking for. Developing your content around them 

will help you rank higher and find the right audience. 

And remember that SEO opportunities abound throughout all 

the aspects of content on your site. Product descriptions are a 

great place to utilize those long tail keywords. A concise and vivid 

product description with properly placed, descriptive keywords 

will fluidly lead shoppers right to your door. 

A word of warning: Make sure you’re not forcing keywords to fit 

where they don’t belong just so you can show up in search results. 

They should feel seamless and organic within your content. Tailor 

it like a bespoke suit! Otherwise, you’re just going to frustrate 

searchers and ultimately harm the reputation you’re working so 

hard to build. 

A CONCISE AND 
VIVID PRODUCT 
DESCRIPTION 
WITH PROPERLY 
PLACED, 
DESCRIPTIVE 
KEYWORDS WILL 
FLUIDLY LEAD 
SHOPPERS RIGHT 
TO YOUR DOOR

https://www.digitalcurrent.com/seo-engine-optimization/smart-ways-to-find-niche-keywords/
https://www.constant-content.com/content-writing-service/2018/01/writing-product-descriptions-that-convert-shoppers-and-drive-seo/
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So we know things are constantly changing in the digital 

landscape, (In related news, the sky is blue; water is wet.) As I 

mentioned earlier, having evergreen content is vital. But you can’t 

just “set it and forget it” either. After all, no piece of content is ever 

truly evergreen, right? So let’s talk about constructing content 

that holds up, plus how and when to give it a facelift. 

CONSTRUCTING SUSTAINABLE 
EVERGREEN CONTENT

If you want your evergreen content to stand the test of time, it has 

to fulfill a desperate need. It has to provide readers with thoughtful, 

detailed, well-researched information that they can benefit from 

in a tangible way. Beyond not pandering to fads and trends, it 

3. KEEP IT FRESH

has to provide solutions to significant and common issues within 

your niche. It can be tempting to equate length with quality here. 

But it won’t matter how much you write or how exhaustive it is 

if you don’t make a strong, actionable point. If you’re going to 

succeed at relieving your audience’s pain, you’ll need to deliver 

the solution in a way they can fully and easily absorb it. Formats 

such as lists, how-to’s, guides, and instructional videos can help 

you deliver your message in a powerful, but digestible way. 

Furthermore, you want to make your content as specific as possible. 

Writing a really informative piece about a narrow subject is always 

going to be more successful than trying to cover something more 

broad and struggling to even scrape the surface.

EVERGREEN CONTENT IS VITAL. 
BUT YOU CAN’T JUST “SET IT 

AND FORGET IT”

https://www.entrepreneur.com/article/292430
https://itxdesign.com/how-to-write-evergreen-content-that-doesnt-go-stale/
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You also need to make sure you’re meeting your audience where 

they are. Talking over their heads might prove your expertise, but 

it certainly won’t do them any good. Your copy must be accessible 

to the everyman of your niche or industry. 

REVITALIZING YOUR EVERGREEN 
CONTENT

Successful evergreen content can be a powerful driver of continual 

site traffic. But even the best pieces will begin to feel outdated or 

stale after a while. There are a few criteria you need to examine 

before giving that content a freshening up. 

First off, you want to be sure it has stabilized in the rankings. 

Typically this will mean you’re looking at content that is at least 

12 months old. Additionally, you want to make sure that your 

planned update is worthwhile. Consider what value it will add and 

how it will boost views. As far as the actual edits, focus on making 

your content more dynamic. This could mean adding images or 

infographics, beefing it up with more supporting external links, 

or updating hard data and statistics that may have changed since 

the original publish date. 

Additionally, you want to look at any opportunities to refine your 

keywords. Check how the current ones are performing and see 

where you can flesh them out. Maybe you can add related cloud 

keywords or updated industry terms that will make it easier for 

the search engines to organize and rank the piece. 

Don’t make the mistake of discounting the value of something 

you wrote years ago. It has the benefit of being an established 

source and, with a little redressing, could result in a boost to both 

traffic and conversions.

https://www.searchenginepeople.com/blog/16073-content-maintenance.html
http://www.convinceandconvert.com/content-marketing/recycle-old-content/
http://www.convinceandconvert.com/content-marketing/recycle-old-content/
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4. FORGET ABOUT THE JONESES

OUTSMARTING THE COMPETITION IS 
A MYTH

So your competition appears to be crushing the SEO game. It 

might seem like a no-fail idea to invest heavily in competitive 

analysis. After all, if you can crack the code on what they’re doing, 

you can topple them, right? Wrong. Even if you do manage to pull 

ahead of them today, they could easily flip the script and be back 

on top tomorrow. You’re not the only company with access to data, 

you know. 

Beyond that, data doesn’t always paint a complete picture. And 

there are some major pitfalls you can stumble into if you fail 

to consider it in the correct context. It can be easy to jump to 

conclusions about causation or put all our trust in our technological 

toolkit, forgetting that even the best tools have weaknesses.

Too many companies invest far too much time and money in 

competitive analysis. It’s a trap! You’d be much better off focusing 

on optimizing your own strategies if you want to carve out a path 

to SEO success.

https://www.rankranger.com/blog/competition-analysis-myths
https://www.rankranger.com/blog/competition-analysis-myths
https://moz.com/blog/data-analysis-pitfalls
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IMITATION IS NOT THE SINCEREST 
FORM OF FLATTERY: WHY COPYING 
YOUR COMPETITION DOESN’T 
WORK

Even if you feel like you’ve analyzed competitor data effectively 

and you know for sure what their strategy is, trying to replicate 

it isn’t likely to turn out like you hoped. Because—to be frank—

oftentimes, your competition doesn’t really know what they’re 

doing either. They may be motivated by emotion and opinion 

rather than actual data, so don’t go hitching your wagon to their 

(possibly falling) star. 

Sure, you could copy their website’s layout or design, but that’s 

probably not the ultimate key to their success. So rather than 

wasting money on competitive analysis, spend that cash and 

effort to drill down into your own strategies and examine the 

hard data on your processes. Find out what is working and what 

isn’t. Test new ideas and invest in quality content and design. In 

short, keep your eyes on your own paper. 

https://conversionxl.com/blog/stop-copying-your-competitors-they-dont-know-what-theyre-doing-either/
https://conversionxl.com/blog/stop-copying-your-competitors-they-dont-know-what-theyre-doing-either/


Anyone with a foot in the SEO world knows that link building is a 

huge part of any well-rounded strategy. The best way to execute 

it effectively—and thereby grow your brand’s web of influence 

and impact—is to produce content that is unique and compelling 

and then make sure the right people see it.

DESIGNING LINK-WORTHY CONTENT

The web is overrun with content. If you want trustworthy, 

reputable sites to link to yours, you’re going to have to roll up 

your sleeves. Backlinking is, in its purest form, a citation. So if you 

want to be cited, you need to establish your work as authoritative 

and factual. 

You can do this by backing your content with original research 

and data. While it’s not cheap, conducting such testing is an 

investment in both your SEO strategy and your company at large. 

5. BUILD YOUR NETWORK 

Consider the burning questions your audience needs answered 

and determine how you can experiment or research and provide 

insight into them. 

Another way to increase the chances your content will be linked 

to is by utilizing the opinions and input of experts in the field. 

This adds a natural legitimacy to your work and also helps to 

expand your audience by pulling in the existing audience of the 

expert. 

In a similar vein, you could collaborate with other respected 

sources in your industry to create content that benefits you 

both. In doing this, you’ll gain access to combined resources and 

exposure to a much broader audience. It’s also likely that you’ll 

be able to create something much more impressive together than 

either of you could have done alone. 
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https://moz.com/beginners-guide-to-link-building
https://searchengineland.com/content-seo-building-linkable-content-259166
https://searchengineland.com/content-seo-building-linkable-content-259166


Lastly, adding unique visual features can help you secure more 

backlinks. This could mean anything from creating accessible 

charts and graphs that make complex topics more easily digestible, 

to including stunning photography that stirs the viewer’s soul, or 

hilarious memes and GIFs that connect with them on a human 

level. (And, of course, your audience and brand matter here. 

Consider your primary readers before you go adding a bunch of 

GIFs from The Office to your piece with a Wall Street Journal tone.)

Again, it doesn’t matter how great your content is if no one sees 

it! In order to secure backlinks from other sites, they’ve got to 

know about you. A good start here is to build relationships with 

influencers. Who are the rockstars of your field? Reach out to them 

and start a dialogue. Don’t just spam them with links to your blog 

posts. Really engage with them and give the relationship time to 

develop before expecting anything in return. 

GETTING THE RIGHT EYES ON YOUR 
CONTENT

© 2018 Constant Content | www.constant-content.com

Once you’ve expanded your network to include industry heavy-

hitters, start working to get your name—and your company’s 

name—out there! Writing guest blogs, as well as featuring the work 

of respected guest bloggers on your site, creates connections and 

establishes feedback channels that will bolster your reputation 

organically. 

You can also tap into the power of social media to draw attention. 

With paid social advertising that is well-targeted, you’ll catch the 

eyes of not only your customers, but also your peers and industry 

influencers. 

THE REALITY 
IS THAT EVEN 
GOOD CONTENT 
CAN FAIL IF IT 
DOESN’T REACH 
ITS AUDIENCE. 
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https://www.semrush.com/blog/content-marketing-and-seo-how-to-build-links-in-2018/
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While SEO can be a complex beast to tackle, the best way to land 

yourself on page one of the search results is to connect with 

people. Consumers have seemingly endless options these days. 

You’ve got to give them an extraordinary experience they can’t 

find with anyone else if you want to come out on top. 

So we’ve talked a lot about how having good content drives 

successful SEO campaigns. But in reality, “good” isn’t really good 

enough anymore. Did you know that most online content is 

simply ignored? 75% of all published content doesn’t even earn a 

single like or social share. SEVENTY. FIVE. PERCENT. That’s mind-

boggling. And yet, the most popular pieces of content will see 

thousands of engagements. What gives, here? 

The reality is that even good content can fail if it doesn’t reach 

its audience. In addition to being thorough, tight, and tailored, 

elite content is always properly targeted. From choosing the right 

subject matter to giving it a strong headline, your content can’t 

just be what you think your audience wants; it must be what they 

truly need. 

WHY “GOOD” IS NO LONGER 
GOOD ENOUGH

6. FOCUS ON ELITE CONTENT

75% 
OF ALL 
PUBLISHED 
CONTENT 
DOESN’T 
EVEN EARN A 
SINGLE LIKE 
OR SHARE
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Elite content will also exceed the reader’s expectations at every 

turn. It should inform and excite them. It should bring new ideas 

to the table and leave your competition in the dust. They should 

walk away having had all their questions answered and being 

equipped to apply their new knowledge to their immediate 

benefit. 

Consistently driving action is the ultimate marker of content 

that will succeed and endure. Sure, it’s great to have one piece 

that spawns a ton of social shares and interaction. But what’s 

even more effective is to embed each piece of content you create 

with a call-to-action that captures your customer’s attention and 

establishes or nurtures your relationship with them. 

CONTENT IS INTRINSIC TO THE USER 
EXPERIENCE

A huge premium is being placed these days on websites that are 

experiential. Google is even giving indexing preference to what 

they consider higher quality site pages. Of course they want to 

provide their customers with the highest quality search results. 

That ensures they can keep them coming back and keep serving 

them ads.

While the larger elements of content theme and execution are a 

huge part of a user’s experience on your site, don’t discount the 

small stuff. Even things like poor grammar and weak sentence 

structure can interrupt the user’s flow when reading. They also 

call into question your trustworthiness as a source. 
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While one might assume that design is the most important 

element of user experience, it’s really nothing without good 

content. Paired to properly support each other, they are the twin 

pillars of a successful web presence. Great design might catch 

a user’s eye, but quality content will keep them on the page. 

Approaching them as intertwined and dependent factors means 

crafting content with a tone and message that are aligned and 

move in harmony with the physical and visual experience of your 

site. 

This is especially important when you consider how much of the 

world does everything on their phone. A mobile-first approach 

to design that centers around quality content will serve your 

business well into the future. Because, ultimately, user experience 

is driven by emotional connection. Creating an immersive journey 

for users just falls flat if, in the end, they’re not moved to care 

about your product or service. 

The best way to cultivate emotional connection? Why, with a 

powerful narrative of course. Elite content will tell the story of 

your brand so organically that users won’t feel that they’re being 

talked at or marketed to; they will instead feel like a valued 

part of your universe. And you simply can’t put a price tag on 

generating and fostering that sort of warmth and affinity in your 

customer base. 

A MOBILE-FIRST 
APPROACH 
TO DESIGN 
THAT CENTERS 
AROUND 
QUALITY 
CONTENT WILL 
SERVE YOUR 
BUSINESS 
WELL INTO THE 
FUTURE.
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I know SEO can be a difficult nut to crack, but the simple truth is 

that it’s an unavoidable and hugely significant factor in effectively 

marketing your business. And that’s only becoming more true 

with time. There are minefields galore, and best practices change 

seemingly every day. 

When facing the enormity of the thing head-on, you may feel 

tempted to take shortcuts or buy your way out. But you don’t 

have to resort to such tactics. If you focus on the right elements, 

improving your SEO is painless. Making original, compelling 

content the cornerstone on which you build all of your SEO 

efforts is step one. 

You must discover who you are as a company and get to know your 

audience intimately. From there, you can consider the kinds of 

content that work best and run with them! Invest in creating both 

IT’S TIME TO FIX YOUR 
BAREBONES CONTENT STRATEGY

snappy, timely content that catches eyes and in-depth, authoritative 

evergreen content that will live on and thrive, creating deep 

engagement and rich ROI. So what if you’re feeling ready and 

motivated to tackle an SEO revamp, but you’re a bit unsteady in 

the content department? Partnering with a professional writing 

service could be the answer. Content marketing is a notoriously 

misunderstood field, and it’s not something everyone can do well. 

But don’t fret! Joining forces with the right talent will elevate 

your content and prime it for optimization. 

You can’t ignore the importance of search engine optimization, 

but it doesn’t have to be painful either. In the end, it’s all about 

presenting your brand as authentically and strategically as 

possible. Don’t let the technological angle scare you. With a little 

introspection, some elbow grease, and the right partners, you’ll 

be on your way to that page one search result before you know it. 

MAKING ORIGINAL, COMPELLING CONTENT THE 
CORNERSTONE ON WHICH YOU BUILD ALL OF 

YOUR SEO EFFORTS IS STEP ONE. 
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Constant Content is a content creation service that specializes in creating high-quality, unique content for businesses. 

Our easy-to-use, collaborative platform and managed enterprise services allow us to help businesses of any size to 

scale and improve their content creation. Constant Content connects you with thousands of professional writers able to 

create articles, ebooks, product descriptions and other assets to tell your brand story, drive SEO and win sales. 
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